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Hello &
Welcome

Hi, I'm Jack, and I'm passionate about helping function musicians like you thrive in this
competitive industry. As the owner of InFocus Recording Company, | specialise in creating
cinematic showreels, stunning photography, and cohesive branding to help musicians stand
out and land higher-paying gigs. Over the years, I've had the privilege of working with
countless talented function musicians, giving me unique insights into what works—and
what doesn't—when it comes to marketing and growing your music career.

In addition to running my business, | host The Full-Time Function Musician Podcast, where |
interview successful musicians to uncover their secrets to success. From managing
bookings to mastering marketing, the podcast is packed with actionable advice and real-
world strategies to help you take your career to the next level.

Whether you’re just starting out or looking to scale your business, I’m here to guide you
with proven strategies and insider tips that work. Let’s make your talent shine and get
you the gigs you deserve!

WHY YOU NEED THIS LIST

Effective marketing as a function musician requires a multi-faceted approach,
combining online presence, content marketing, networking, and paid ads. The key is
consistency and authenticity—clients need to trust you to deliver an exceptional
performance for their special event. Use these strategies to build your brand, expand
your reach, and connect with the right audience.

This guide can serve as your road map to growing your
function musician business. Now, take action and start
building your brand!
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BEFORE YOU GET STARTED...

Deline Your
Audience

Knowing your audience is essential because it shapes every aspect of your marketing
strategy. When you have a clear understanding of who you’re targeting, you can craft
messaging, content, and offers that resonate specifically with their needs and preferences.

For function musicians, whether you're catering to brides and grooms planning weddings
or corporate clients organising events, each group has distinct goals and pain points./A
bride might be looking for a band that can create a romantic, memorable atmosphere,
while a corporate planner may need versatile entertainment that fits a professional setting.

By defining your audience, you ensure that your marketing efforts speak directly
to their desires, making it easier to attract and convert leads.

FOR FUNCTION MUSICIANS, YOUR
AUDIENCE TYPICALLY INCLUDES

« EVENT PLANNERS: THOSE ORGANISING WEDDINGS, CORPORATE EVENTS, AND PRIVATE PARTIES.
« BRIDES & GROOMS: COUPLES PLANNING WEDDINGS.

+ CORPORATE CLIENTS: COMPANIES HOSTING EVENTS OR PARTIES.

» PARTY HOSTS: INDIVIDUALS PLANNING BIRTHDAYS OR PRIVATE CELEBRATIONS.

QUESTIONS TO CONSIDER

WHAT AGE GROUP ARE YOU TARGETING?

WHAT TYPE OF EVENTS DO THEY ATTEND?

WHERE ARE THEY LOCATED GEOGRAPHICALLY?

WHAT ISSUES HAVE THEY FACED BEFORE WHEN HIRING A PROFESSIONAL MUSICIAN OR BAND?
WHAT PROBLEMS CAN YOU SOLVE FOR THEM (E.G., CREATING A PERFECT WEDDING ATMOSPHERE)?
WHAT IS THE PERFECT OUTCOME FOR YOUR CLIENT?
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1. Creaung a Strong
Online Presence

A strong online presence is crucial in today’s digital age, as it serves as the
primary touchpoint for potential clients to discover and engage with your
brand. With most people researching services online before making
decisions, your website and social media profiles need to look professional
and speak to your audience. An effective online presence allows you to
showcase your talents through high-quality videos and images, share client
testimonials, and provide essential information about your services. It builds
trust with your audience, as they can see your work first-hand and read about
others' positive experiences. Ultimately, a robust online presence establishes
your credibility and increases the likelihood of bookings.

HOW TO GET STARTED

» Create a professional looking and easy to navigate website: Your digital
home base. Include high-quality videos of your performances, client
testimonials, and a clear call to action (e.g., booking form). You can do this
yourself using website builders like Wix or Squarespace, or hire a
professional to do it for you.

» Pick your main social media platform and start creating content:
Platforms like Instagram, Facebook and TikTok allow you to showcase your
work. Focus on consistent branding and posting high-quality content
regularly.

TIPS FOR A STRONG ONLINE PRESENCE

« Investin professional imagery and video to showcase your best work.
« Use consistent branding elements (logo, colours, fonts).
« Ensure your contact information is easy to find.
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content.
Marketing

This is probably my favourite method on this list and the strategy | use in my own
business. Content marketing is vital for building relationships with your audience and
establishing yourself as an authority in your field. By creating valuable, informative,
and entertaining content, you engage potential clients and demonstrate your
expertise. The key word there though is valuable. Your content must be valuable. For
function musicians, sharing performance clips, behind-the-scenes insights, and
educational resources helps to captivate your audience's attention and keep them
coming back for more. This approach not only enhances your brand visibility but also
fosters trust, as clients appreciate musicians who offer helpful information and
genuine engagement. Over time, effective content marketing can turn casual viewers
into loyal fans and, ultimately, paying clients.

HOW TO GET STARTED

« Choose your primary platforms: Focus on where your audience spends
their time. Instagram and TikTok are great for short, engaging videos, while
YouTube works well for longer performances or showreels.

« Start with what you know: Share clips of your performances, behind-the-
scenes footage, or educational content like tips for planning event music.

« Create a blog on your website: \Write posts that answer common questions
or provide inspiration, such as “Top 10 Wedding First Dance Songs” or
“How to Choose the Perfect Band for Your Event.” This can also be great for
your website's SEO!

TIPS FOR CREATING ENGAGING CONTENT

» Be Consistent: Post regularly to keep your audience engaged.

» Focus on quality: Use professional photos and videos to showcase
your best work.

« Engage with your audience: Respond to comments and messages
to build relationships.

« Experiment with formats: Try reels, stories, live streams, and blog
posts to see what resonates with your audience.
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3. Networking

Networking is a powerful way to expand your reach and build valuable relationships
within the events industry. By connecting with other professionals, such as event
planners, wedding coordinators, vendors, and even other musicians, you open the
door to new opportunities and referrals. These connections can lead to
collaborations that enhance your visibility and credibility. Additionally, in-person
interactions at industry events or local networking gatherings help establish personal
relationships, making it more likely that people will remember and recommend you
when they have clients looking for musicians. Ultimately, networking cultivates a
community of support that can help propel your business forward.

NETWORKING HELPS YOU GROW THROUGH WORD-OF-MOUTH AND REFERRALS. ATTEND
INDUSTRY EVENTS AND CONNECT WITH EVENT PLANNERS, WEDDING COORDINATORS,
AND OTHER VENDORS.

HOW TO GET STARTED

« Attend local events: Join wedding fairs, business expos, and industry meet
ups where your target audience and collaborators gather.

« Join professional associations: Become a member of groups like the
Musician’s Union or local industry networks to meet like-minded
professionals.

» Collaborate with vendors: Build relationships with photographers,
videographers, and florists to cross-promote each other’s services.

TIPS FOR SUCCESSFUL NETWORKING

» Have a professional pitch ready to introduce yourself and your services.

» Bring marketing materials like business cards or flyers with links to your
website and social media.

« Follow up with contacts after events to maintain the connection.

o Offer to collaborate or assist others—it often leads to reciprocal
opportunities.
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Email Marketing 4

Email marketing is probably the least utilised strategy on this list, but can very effective
for maintaining communication with potential clients and nurturing relationships over
time. Unlike social media, where your content might get lost in the noise, email
provides a direct line to your audience. By building an email list, you can share
updates, showcase new performances, and offer exclusive promotions, keeping your
brand top-of-mind. It does take a bit of time and effort to set up, but will be well worth it
if done correctly. This is also a great place to reuse some of the valuable content you
have created for your social media channels.

BUILDING AN EMAIL LIST IS A COST-EFFECTIVE WAY
TO STAY TOP OF MIND WITH POTENTIAL CLIENTS.

HOW TO GET STARTED

« Build your email list: Offer a free resource, such as a downloadable guide, in
exchange for email sign-ups. Hint+ Just like the one you're reading!

« Create a welcome sequence: Set up an automated series of emails to
introduce yourself, highlight your services, and provide value to new
subscribers.

« Send regular updates: Share your latest performances, upcoming events,
or repurpose the valuable content you've already created for social media.

TIPS FOR EFFECTIVE EMAIL MARKETING

« Segment your audience into categories like wedding clients,
corporate clients, and private party hosts to send tailored content.

» Use eye-catching subject lines to increase open rates.

« Be consistent, but avoid overwhelming subscribers—one or two
emails per month is a good starting point.

« Personalise your emails whenever possible.
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5. Paid
Advertsing

Paid advertising is a strategic way to amplify your reach and attract new clients quickly. Unlike
organic marketing efforts, which can take time to build momentum, paid ads allow you to target
specific demographics and reach potential clients who may not be aware of your services.
Platforms like Meta and Google Ads provide powerful targeting options, enabling you to showcase
your talents to a highly relevant audience. Investing in paid advertising can drive immediate traffic
to your website or social media profiles, increase brand awareness, and ultimately lead to more
inquiries and bookings. When executed thoughtfully, it can significantly enhance your marketing
strategy.

IF YOU HAVE THE BUDGET, CONSIDER PAID ADVERTISING TO EXPAND YOUR REACH

HOW TO GET STARTED

« Choose Your Platform: Pick a platform that you're more familiar with. Boosting
your organic reach with Facebook & Instagram Ads can be a great place to start.

» Google Ads: Target specific keywords related to live function musicians in your
area

» YouTube Ads: Showcase performance clips or client testimonials to a highly
targeted audience.

TIPS FOR SUCCESSFUL PAID
ADVERTISING

« Start with a small budget to test different creatives and audiences.
« Use high-quality visuals and clear calls-to-action in your ads.
» Monitor your ad performance regularly and optimize based on the results.
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Collaboratons.6

Collaborating with other professionals in the events industry can significantly
enhance your marketing efforts and broaden your audience. Working with booking
agents, wedding planners, venues, or other vendors introduces your music to new
and often well-qualified audiences. Collaborations can take many forms, from cross-
promoting each other on social media to creating joint packages. These partnerships
not only provide additional exposure but also lend credibility to your brand, as clients
trust recommendations from professionals they already know.

HOW TO GET STARTED

o Partner with vendors: Build relationships with
photographers, florists, and videographers to recommend
each other’s services.

» Work with booking agents: Connect with agents who can
recommend your services to their clients.

« Cross-promote on social media: Feature other vendors on
your platforms and ask them to do the same.

TIPS FOR SUCCESSFUL COLLABORATIONS:

 Be clear about mutual benefits when proposing a collaboration.

« Offer to feature their work in your content, such as tagging them in
social media posts or blogs.

« Stay professional and reliable to build long-term partnerships.

WWW.INFOCUSRECORDINGCOMPANY.CO.UK

10



7. Cold Outreach

Cold outreach is a proactive way to connect with potential clients who may not yet know about
your services. By reaching out to event planners, corporate clients, or individuals hosting private
events, you can introduce yourself and showcase your talents. While it can feel daunting,
personalised emails or messages often grab attention and open the door to new opportunities.
Following up after your initial outreach increases the chances of a response and demonstrates your
professionalism.

HOW TO GET STARTED

« Email event planners: Send a friendly introduction, highlight your best work, and
offer a discount for new bookings.

« Connecton LinkedIn: Reach out to corporate event planners or HR managers
who may need entertainment for their events.

« Follow up: If someone doesn’t respond, send a polite follow-up email a week later.

TIPS FOR EFFECTIVE COLD
OUTREACH:

» Personalise your messages to show genuine interest in their needs.
» Keep your emails concise and professional.
« Include links to your portfolio or showreels for easy access.
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Ready 'To Get
Started?

Implementing these strategies can set you on the path to a thriving career as a
function musician. Whether it's building a strong online presence, mastering
content marketing, or forging valuable industry connections, the key is
consistency and a willingness to adapt as you grow.

If you're looking for even more insights and inspiration, check out The Full-Time
Function Musician Podcast. On the podcast, | interview successful musicians
who share their journeys, strategies, and practical tips for navigating the industry.
It's packed with valuable advice from those who've been in your shoes and

achieved incredible success.

Tune in to take your music career to the next level!

CONNECT WITH ME
ON INSTAGRAM

This is where | share quick tips and tricks to help function
musicians like you grow and manage your business more
effectively. From marketing hacks to behind-the-scenes
insights, my feed is packed with actionable advice to keep
you inspired and on track!

GOOD LUCK?!
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